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Consumption Behavior of Riral4o-urban Migrants:
Based on a Survey in Xi'an City

Sun Hua Chen Liyong

Abstract: The massive rural4o-urban migration has a large potential for consumption growth. Con-
sumption behavior of migrants is different from that of the rural or urban local residents affecting both
gross consumption and consumption structure in urban and rural areas. Based on a survey in Xi'an Cit—
y the migrants” income is low and unstable but their saving rate is relatively high. While their con-
sumption is primarily at subsistence level some of them have already begun to pursue growth—or en—
joyment-centric consumption. Their sources of commodity information are limited and most of them
have online shopping experiences. Supermarket is the main option when they do shopping. They pref-
erre quality and price fo other factors. Based on the characteristics of consumer behavior described a-
bove policy suggestions are discussed for government and retfail enterprises. The government should
pay more attention to the consuming potential of this group promote the growth—or enjoyment-centric
consumption and fully develop the relevant social security systems such as medication pension and
childrens education. Retailing enterprises may provide more common commodities with high function—
cost ratio introduce discounted prices and experience marketing open shops in the condensed areas
of rural4o-urban migrants and offer more online shopping opportunities to promote new products to
well-educated young or high-income groups.
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Enterprises
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Figure 1~ Age Distribution of Rural-4o-urban Migrants
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Figure 2 Distribution of Information Obtaining Sources
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3
Figure 3 Purchasing Areas by Income Stability
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Figure 4  Distribution of Preferential Factors for Selecting Goods
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1
Table 1 ~ Promotion Methods by Gender
UL EESS
Bt
T XA oA R AL H A
kS 560 130 80 160 130 770
MR (%) 72.7 16.9 10. 4 20. 8 16.9
7 P45 KR (%) 44. 8 52.0 80.0 50.0 86.7
M it (%) 37.6 8.7 5.4 10.7 8.7 51.7
Eill ¢ 690 120 20 160 20 720
A %) 95.8 16.7 2.8 22.2 2.8
* A7 KR (%) 55.2 48.0 20.0 50.0 13.3
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& B (%) 83.9 16. 8 6.7 21.5 10. 1 100.0

Ea BT RABE b AR R AR iR 2R RIRK. ATE&ERYRA.
5

Figure 5 Time Distribution of Accepting New Products
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Figure 6 Time of Accepting New Products by Age
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Table 2 Test of Independence of Age and Accepting Time of New Products

18 df #rat Sig. (M)
Pearson F 7 190. 173* 12 0. 000
i 2K Hb 227. 087 12 0. 000
HoE fe R M4 101. 905 1 0. 000
A& P N 1490

3

Table 3 Correlation Detection Table of Age and Accepting Time of New Products

18 BEATER A HEAME T A Sig.
R Kendall’s tau-b 0. 220 0.021 9. 962 0. 000
HEEH P N 1490
( 7) ( 4)
p=0 0.01 p<0.01
Kendall’s tau-b ( 5) Kendall’s tau-b

-0.223
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Figure 7 Time of Accepting New Products by Income
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Table 4 Independence Test of Income and Accepting Time of New Products
18 df #rat Sig. (M)
Pearson F 7 239. 487" 15 0. 000
0¥ 974 223.852 15 0. 000
25V Ao 45 1 40 A 95. 672 1 0. 000
H A EH P N 1490
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Table 5  Correlation Detection Table of Income and Accepting Time of New Products

i BEATRIR £ A T PAME Sig.
¥R A Kendall’s tau-b -0.223 0.022 -9.838 0. 000
F A EH P N 1490
( 6)
p <0.01 o Kendall’s tau-b
( 7) Kendall’s tau-b -0.159

6

Table 6 Independence Test of Education Level and Accepting Time of New Products

18 df #rat Sig. (A1)
Pearson F 7 124. 196" 9 0. 000
oL 2K ¥ 137. 545 9 0. 000
Lok o R M40 A 36. 722 1 0. 000
A Ep FHg N 1490

7

Table 7  Correlation Detection Table of Education Level and Accepting Time of New Products

15 A AR IR A" EANE T A Sig.

¥RF  Kendall’s tau-b -0.159 0.021 ~7.554 0. 000
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